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研究論文
市民マラソンにおける参加者のイベントとディスティネーション
イメージが満足度及び行動意図に及ぼす影響：
因果関係モデル及び調整変数の検討
The effects of participant’s event and destination image on satisfaction and behavioral intentions in 
a city marathon: 
A causal model and an examination of moderator effects
山口	志郎
Shiro Yamaguchi
和歌山大学大学院観光学研究科博士後期課程
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Abstract：
The purpose of this study was to examine the effects of participants’ event and destination image on satisfaction 
and behavioral intentions in a city marathon. This investigation further attempted to assess the moderating effects of 
event experience on the relationship between event image, destination image, satisfaction, and behavioral intentions. 
Twelve hypotheses were formulated and empirically tested. The data were collected from 231 participants at the 
Ako city marathon in Japan. Data were analyzed using descriptive statistics, confirmatory factor analysis, structural 
equation modeling, and two-way ANOVA. The followed results were obtained: (1) Event image had positive impact on 
destination image and satisfaction; (2) Destination image was highly inﬂuenced by satisfaction and behavioral intentions 
of participants; (3) Satisfaction was an important cause of the participant’s behavioral intentions; (4) There was no 
signiﬁcant difference in the moderating effects of event experience between event image, destination image, participants’ 
satisfaction, and their behavioral intentions. The ﬁndings suggest that city marathon organizers should build a positive 
image of the event and it is necessary to sustain that image. Event coordinators should also emphasize the destination 
image in their management of the sporting occasion. 
Tourism Studies
???
40
40
?????????????????????????????
????????????????????????????
????????????????????????????
????????????????????????????
????? ??? ??????????????????????
???????????????????????????
??????????????????????????????
?????????????????????
???????????????????????????
??????????????????????????
?????????????e.g., ???????; Nogawa et al., 
????; ????????b????? RUNNET???????
???????????????????????????
???????????????????????????
??????????????????.??????????????
????????????????????
??????????????????????????
?????????????????????????; ???
????; ???????????????????????????
????????????????????????????
???????????????????????????
?????????????????????????????
????????????????????????????
???????????????????????????
??????????????????????????????
????????????????????????????
??????????????????????????
???????????????????????????????
???????????????????????????
??????????????
???????????????????????????
?????????????????????????????e.g., 
Byon & Zhang, ????; Koo et al., ????; Yamaguchi et al., 
????????????????????????????????
???????????????????Gwinner, ????, 
p.??????????????????????????????
???????????????????????????
???Fakeye & Crompton, ????, p.????????????
??????????????????????????????
????????????????????????????Ka-
planidou & Vogt, ????????????????????????
???????????????????????????
???????????????????????????????
??????????????????????????????
???????????????????????????
????????????????????????????????
?????????????????????????????
?????????????????????????????
???????????????????????????
??????????????????????????????
????????????????????????????; 
???????; ????????????????????????
?????????????????????????
?????????????????????????
?????????????????????????????
????????????????????????????
????????????????????????????
????????????????????????????
????????????????????????????
?Gwinner, ???????????????????????
???????????
Ⅱ．先行研究の検討
１．理論的背景
???????????????????????Gwinner, 
???????McCracken??????????????????
??????McCracken?????????????????
???????????????????????????
????????????????????????????
????????????Gwinner????????McCracken
??????????????????????????????
???????????????Gwinner?????, p.?????
??????????????????????????????
?????????????????????????????
??????????????????????????????
??????????????????????????????
????????????????????????????
?????????
????????????????????????????
??????????????????????????????
???????????????????????????????
???????????????????????Kaplanidou 
& Vogt, ????; Deng & Li, ??????????????????
?????????????????????????????
????????????????????????????
????????????????????????????
??????????????????????????????
?????????????
２．イベントイメー ジ
??????????????????????????
????????????????????????????
???????????????????????????
????b?????????????????????????
Tourism Studies
??? 41
41
????????????????????????Kaplanidou 
& Gibson, ??????????????????????????
???????????????Hallman et al., ??????
????????????????????????????
?????????????????Hallmann et al., ??????
??????????????????????????????
??????????????????????????
??Kaplanidou & Vogt, ????; Deng & Li, ????; Hahm et al., 
????; Lai, ????????????????????????????
?????????????????????e.g., ???????
?????????????????Gwinner, ?????????
???????? vs ??????????????????
??????????????????????Hallmann et 
al., ??????
????????????????????????????
????????Kaplanidou & Vogt, ????; Deng & Li, ??????
????????Kaplanidou & Vogt, ????; Koo et al., ??????
? ? ? ? ? ??Kaplanidou & Gibson, ????; Koo et al., 
?????????????????????????????
??????????????
?? ?? ??????????????????????????
????????
?? ?? ?????????????????????????
??
?? ??????????????????????????
３．ディスティネ シーョンイメー ジ
???????????????????????????
????????????????????????????
??Fakeye & Crompton, ???????????????????
???????????????????????Vogt & 
Andereck, ???????????????????????????
???????????????????????????
?????????????????????????????
??????????????????????????????
???????
Chalip et al.?????????????????????????
???????????????????????????
????????????????????????????
????????????????????????????
???????????????Chalip et al.?????????
?????????????????????????????
?????????????????????????????Ya-
maguchi et al., ???????????????????????
?????????????????????????????
???????????????????
???????????????????????????
?Cognitive image??????????Affective image??
?????????Martin & Bosque, ????????????
?????Conative image??????????????????
???????????????Agapito et al., ????????
????????????????????????????
???????????????????????????
???????????????????????????
????????Byon and Zhang?????????????
?????????????????????????????
?????????????????????????????
??????????????????????????????
????? ?? ????????????????????
??????????????????
????????????????????????????
??????Prayag & Ryan, ????; ?????????????
????Ekinci & Hosany, ????; Kaplanidou & Vogt, ????; 
Deng & Li, ????; Hallmann et al., ????; Kim et al., ???? Ya-
maguchi et al., ????; ????????????????????
???????????????????????????
??????
?? ?? ??????????????????????????
???????
?? ?? ?????????????????????????
?????
４．満足度と行動意図
???????????????????????????
????????????????????????????
????????????e.g., Yoshida & James, ????; ??
??????b??????????????????????
?????????????????????????????
??????????????????????????
???????????????????????????
?????????????????????????????
????????????????????????????
???????????????????????????
???????????????????????????
??????????????????????????????
?????????????????????????????
?????????????????????????????
????????????????????????????
????????????????????
???????????????????????????
???????????????????????????
?e.g., ???????; Nogawa et al., ????; Matuoka et al., ????; 
Tourism Studies
???
42
42
Tsuji et al., ????; Yoshida & James, ????; ????????b; ?
???????; ????????????Yoshida and James??????
????????????????????????????
??????????????????????????
????????????????????????????
???????????????????????????
??????????????Koo et al., ????????????
????????????????
?? ?? ????????????????????????
５．調整変数の検討と因果関係モデルの設定
????????????????????????????
??????????????????Yoshida & Gordon, 
????; ????????; ??????????; ??????????; 
????????; Asada & Ko, ????; Oshimi et al., ????????
?????????Yoshida & Gordon, ?????????Yoshida 
& Gordon, ????; ??????????; ????????b??????
??????????Asada & Ko, ????????????????
????????????????????????????????
???????????????????????Yoshida & Gor-
don, ??????????????Oshimi et al., ?????????
???????
????????????????????????????
???????????????????????????
????????????????????????????
??????????????????????????
??????????????????????????
????????????????????????????
???????????????????????????
?????????????????????????e.g., 
Kaplanidou & Vogt, ????; Chi & Qu, ????; Yamaguchi et al., 
?????????????????????????????
????????????????????????? ???
??????????????????????????
??? ?????????????
?? ?? ???????????????????????????
?????????????????????
?? ?? ?????????????????????????
????????????????
?? ?? ????????????????????????
??????????????
?? ??? ?????????????????????????
??????????????????????
?? ??? ????????????????????????
????????????????????
?? ??? ??????????????????????
???????????????
図 1　本研究における因果関係モデル
Ⅲ．研究方法
１．調査対象
????????????????????????? ???
? ???????????????? ?,??? ????????
?? ?,??? ????????? ?,??? ?????????
????????????????????????????; 
?????????; ???????????????????
???????????????????? ?? ????????? ?
??????????????? ?? ?????????????
??????????????????????????????
????????????????????????????
???????????????????????????
???????????????????????????
?????????????????????????????
???????????????????????????
?????????????????????????????
????????????????????????????
?????????????????????km????????
??????????????????????????????
?????????????????????????????
????????????????n.d.???????????
?????????????????????????????
????????????????????????????
?????????????????????????????
???????????????????????km??km??
??????????????????????
????? ? ???????????????????????
??????????????????? ??? ??????
???????????????????????????
??????????????????????????????
???????????????? ?? ?,??? ??????
??????? ??? ???? ????????,??? ???
? ????????,??? ????????????? ?,???
Tourism Studies
??? 43
43
???????????,??? ??????
２．調査方法
????????? ? ??????????????????
?? ????????????? ?? ??????????
????????????????????????????
???????????????????????????
???????????????????????????
???????????????????????????
???????????????????????????
?????? ??????????????? ????????
??.?%??????
???????????????????????Kaplanidou 
& Vogt, ?????????????????? ?? ???????
????SD?????????????????????????
????? Byon and Zhang????????????????
????????????????????????? ????
??????????????????????????Finn, 
????; ?????????????????? ?????????
???????????????????Koo et al., ????; 
Yamaguchi et al., ??????????????????????
????????????????????????????
?????????????????????????????
???????????????????? ???????
?????????????????????????????
?????????????????????????????
???????????????????????????
??????????????????????????
??????????????????????
３．分析方法
???????????????????????????
???????????????????????????
??????????????????????????
????????????CR????????????
??????AVE??????????????????
??????????????????????????
???????Kline???????????? ?/df???????
????????? ?.?? ???Comparative Fit Index??
??CFI?????? .?? ???Root Mean Square Error of 
Approximation????RMSEA?????? .?? ????
????????????????????????????
???????????????????????????
?????????????????? ????????????
????????????????????????????
????????????????????????????
??????????????????????????????
??????????????????????; ?????????
??????????????????????????
????????????????????????????
????????????????IBM SPSS Statistics ??.?
?Amos ??.???????
Ⅳ．結果
１．調査対象者の属性
? ????????????????????????
????????? ??.?%???? ?????? ??.?%??? ??
???????? ???????????????? ??.?%
???? ????????? ??.?%??? ?????????
???? ??? ??.?%??? ????????????? ??
? ??.?%??? ????? ??? ??.?%??? ????????
??????? ??.?%???? ??????????????
? ?.?%??? ??????? ?.?%??? ???????
?????????? ??.?%???? ??????????
?????? ??.?%??? ???????? ??.?%??? ??
???????????? ?? ??.?%??? ????????
?????? ??.?%??? ?????? ??.?%??? ???????
??????????? ??.?%???? ??????????
??????? ??.?%??? ????????? ?.?%????
??????????????? ??.?%???? ??????
????????.?%??? ???????
表 1　調査対象者の属性
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図 2　因果関係モデルの結果
表 4　因果関係モデルの結果
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図 3	　イベントイメー ジとディスティネ シーョンイメー ジがイベン
ト経験に及ぼす交互作用効果（仮説 7）
図 4	　イベントイメー ジとイベント満足度がイベント経験に及ぼ
す交互作用効果	（仮説 8）
図 5	　イベントイメー ジと行動意図がイベント経験に及ぼす交
互作用効果（仮説 9）
図 6	　ディスティネ シーョンとイベント満足度がイベント経験に
及ぼす交互作用効果（仮説 10）
図 7	　ディスティネ シーョンイメー ジと行動意図がイベント経験
に及ぼす交互作用効果（仮説 11）
図 8	　イベント満足度と行動意図がイベント経験に及ぼす交
互作用効果（仮説 12）
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